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Who participated in Phase 2?
The data represented more than

5,000 children.
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felt that their child spends a day
without digital technology.

Personal
ownership of
gadgets starts
as young as

4 years old.
Personal
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as young as

Parents were most worried about the
negative impacts of screen use on their
child’s physical activity levels,
attention span and time to play.
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Similar proportions

3 of 4 parents

Parenting is
harder than it
used to be.

12% 15%

being creative

playing outside

10%

spending time with
friends or family

Families believe that
being on a digital
device displaces their
child’s opportunity to
do other activities.

Parent

Parenting is harder than it used to be

83%

felt that their child
was negatively
distracted by digital
technologies.

3 of 4 parents

12% 15%

being creative

Similar proportions
of parents felt
that their child is in
control of their digital
media habits.

36% 33%
In Control

Not in Control
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65%

agreed that
‘negotiating digital
technologies use
causes conflicts in
our home’.

70%

believe that
they usually
agree between
themselves as
parents when it
comes to making
decisions about our
children’s digital
technology use.

Similar proportions
of parents felt
that their child is in
control of their digital
media habits.

60%

share equal
responsibility for
setting limits
around their child’s
use of digital
media and devices.

36% 33%
In Control

Not in Control

Parents know they are role
models but are distracted.

“It is addictive, I yearn for
more time away from it for
me and my family”.

“As a parent I need to know how
to work the programs and site the kids
access to be able to protect them.
I do not assume they are safe”.

of parents felt that
they themselves were
negatively distracted,
at least to some
extent, by digital
technologies.

Three in four believed that
this distraction is growing.

COVID-19
changed everything.

“I was anti-technology and
wanted less time on devices at
school. Now I am pro-technology
and believe it opens up a wider
opportunity for education”.

The thin line between
leisure and learning.
Four in five

parents believe that children
need to be skilled in digital
media and technologies in
order to succeed in life.
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There is a thin line between leisure an

54% of parents
feel that parents and schools
share an equal responsibility in
helping a child to develop the
skills and habits that they need
to grow up in a digital world.

About half
of parents,

carers and grandparents
agreed that they would
welcome more support from
their child’s school to help
them and their child to
manage digital media and
technologies use at home.

Almost
four in five

respondents felt that
their child’s use of
technology when at
school was ‘about right’.

The thin line between
leisure and learning.

Connected and
disconnected.
45%
Mathematical
abilities

Digital inequity and how
it affects young people.

Digi- grandparents.

Grandparents care a lot about
how the digital world is
affecting their grandchildren.
42% of grandparents never or
rarely share the digital space
with their grandchildren.

How do we
compare to Alberta?

